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in 2012
CONNECTIONCONNECTION

FAIR TRADEFAIR TRADE

founded in by Ronny Hermosa20082008

OUR MISSIONOUR MISSION
to connect fair trade consumers 
and producers through 
video and social media

Specialized in
video producing, photography, 
graphic design, marketing, 
social media

17 fair trade producers17 fair trade producers

4 continents4 continents
alreadyalready 1515 countries visitedcountries visited

 WE
HAVE
 WE
HAVE

8585
interviewsinterviews

3,0003,000
photographiesphotographies

6262
moviesmovies

We have stories for
products sold by more than

retailers2020

Scan our QR Codes on fair trade products
and watch the artisans tell you their story.

producers who recieved
our social media training

we have covered products 
certified by the three major 
organisations

we are active onwe are active on

"we can make your products speak""we can make your products speak"
our main projectour main project
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Fair Trade Connection (FTC) was created in 
2008. Since the beginning our objective has 
been  to create a connection between fair 
trade producers and consumers. 
In 2010 we produced our first movie about 
Thai Tribal Crafts, a fair trade producer organi-
zation located in Chiang Mai, 
Thailand. This promotional movie would 
become the first of a long series of marketing 
videos designed to give some visibility to the 
producers and provide information for the 
consumers. 
We are a team of 3 with complementary skills 
and experiences in Graphic Design, Video 

Production, Photography, Sales & Marketing 
and Social Media.
In 2011 FTC became a non-profit 
organization based in Belgium and we started 
our journey around the world to meet and 
interview fair trade producers.

Fair Trade Connection

FAIR TRADE CONNECTION we can make your products speak

Fair Trade Connection’s team:
Ronny, Sarah and Sandy.
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Oxfam Magasins du Monde, the largest Bel-
gian fair trade retailer, was the first organiza-
tion to put its trust in FTC and asked us to visit 
7 of its partners on 3 different continents. We 
have developed expertise in marketing video 
production, artisan and product photography 
as well as introducing producer organizations 
to Social Media Marketing. 

In less than 2 years we have produced 65 
short movies, taken more than 3.000 photos 
and given 11 Social Media trainings in 15 
countries. 
We have worked with organizations certified 
by the major fair trade federations and labe-
ling organizations like WFTO and FLO, for the 
food and non-food (handicraft) sector. So far 
we have had the chance to meet and work 

with 17 different producer organizations, spen-
ding 1 to 2 weeks with each of them. Those 
encounters contributed greatly to form our un-
derstanding of the fair trade movement from a 
producer’s point of view. We know what works 
well for them and what are their difficulties. In 
order to produce our videos we have gathe-
red testimonies from dozens of workers and 
staff members. We kept each and every one 
of these stories preciously, some have never 
been published to date. 
Our clients are  Western retailers, producer 
organizations and fair trade federations and 
labeling organizations. 

You can watch our movies on YouTube and 
see our photos on Facebook and Flickr.

Our Work

FAIR TRADE CONNECTION we can make your products speak

Angel Montes Pereira
tagua artisan, MCCH, Ecuador.
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We have always believed in the benefits of fair 
trade for marginalized producers and were 
strong supporters of the movement even before 
starting FTC. Being on the road for so long and 
meeting so many of them has just confirmed our 
initial feeling that fair trade contributes to lifting 
small producers out of poverty and gives them 
more control over their lives. We have been to 
the villages, talked to the artisans, shared meals 
with their families, visited their houses and spent 
hundreds of hours getting to know them.  What 
comes out is a huge collection of testimonies all 
pointing out to the same reality: fair trade pro-
ducts are made with love and the income that 
they generate do create better lives. 
Our job now is to tell you these stories, so that 
just like us, you can realize that fair trade does 
make a difference.

Our Vision

FAIR TRADE CONNECTION we can make your products speak

Ronny Hermosa in a village that produces grass baskets
for Dhaka Handicrafts, Bangladesh.
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Just as fair trade has begun a revolution in 
the way that we do business over the last few 
years, Social Media has begun a revolution in 
the way that we communicate.
Most Western fair trade organizations (retai-
lers and labeling organizations) have already 
adopted Social Media and use them as part 
of their marketing efforts to different extents. 
Social Media is now the name of the game, 
even for fair trade. 

One of the most « social » organizations is 
the Fairtrade Foundation in the UK with more 
than 77.000 likes on their Facebook page and 
almost 30.000 Twitter followers.  Their “Take a 
Step” campaign, in 2012 was a great example 
of a fair trade campaign that has successfully 
leveraged the power of Social Media. The 
Fairtrade Foundation echoed the campaign 
using all the Social Media tools available. Be 
it their website, blog, YouTube, Facebook, 
Twitter, Flickr, Tumblr or Google+ they were all 
thoroughly prepared to speak with one voice, 
giving the larger audience the same message: 

take a step for fair trade. This campaign has 
brought significant visibility for the British 
organization and is certainly related to the 
commercial success of fair trade products in 
the country.
Other organizations share all kinds of content 
on different Social Media platforms. Many of 
them provide information about the products 
they sell, raise awareness through advocacy 
campaigns, communicate about events that 
they organize and so on. In fact, grassroots 
activism has social networking coded into its 
DNA. And for years the fair trade movement 
has been working like a vast social network 
well before the advent of Facebook. 
We believe that the positive growth of fair 
trade sales (12% increase since 2010 accor-
ding to Fairtrade International) could be, at 
least partially, explained by the ever growing 
use of social media to promote the movement. 

We see in social media the perfect tool for 
further connecting producers and consumers. 
One tool in particular caught our attention...

Fair Trade and Social Media

facebook page of the
Fairtrade Foundation, UK.
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If you’ve been in a public space in the last 
year or two, you’ve probably seen a QR 
(Quick Response) code —a small, square 
two-dimensional barcode that looks a bit like a 
miniature chess board. People who see these 
codes can use an app on their mobile phone 
to scan them and view information immediately.
They’ve been around for more than 15 years 
but they’ve recently exploded in popularity 
thanks to smartphones, which are perfect 
QR scanners. Between 2010 and 2011, QR 
code creation jumped a whopping 1253% 
and already 6% of Americans were using QR 
codes as of June 2011.

As consumer smartphone adoption continues 
to surge, QR code usage is becoming more 
sophisticated. Most of the QR codes lead 
to web pages, but more creative usage is 
becoming more and more common – like a 
link to a real time bus schedule, a link to your 

LinkedIn profile pasted on your business card 
or even a YouTube video showing a house 
you are trying to sell. They are transforming 
from a mere advertising hook to an integral 
part of business’s digital marketing strategy. 
QR codes are becoming less novelty and 
more utility. 

In the context of fair trade, we strongly believe 
that the QR codes can deliver real value for 
retailers and consumers at the right place and 
the right time, offering a great medium for 
sharing the artisans’ story. A study shows that 
nearly half of all smartphone users have used 
their phones while shopping in brick-and-
mortar stores – 40% of them to compare the 
competition’s prices.

Fair trade is ready for a revolution and the QR 
codes might bring just that.

QR Codes 

QR code...
are you ready for a revolution?
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The concept
Our concept is simple: we will use the QR 
code technology to create a link to the arti-
san’s story. 
By scanning the QR code on the product label 
with a smartphone or a tablet, one will access 
a short video of the farmer or artisan who pro-
duced the product.  
The aim is to connect fair trade consumers 
to the people and communities that they are 
supporting by buying the products. 

Technicalities
The videos will be around 90 seconds, ma-
king them longer could result in loosing the 
viewer’s attention. They will all be formatted so 
that they reproduce well on portable devices 
such as smartphones and tablets and they 
will present an homogeneous look. Every 
video will tell the story of one particular artisan 
or farmer. Showing his/her environment and 

images of him/her working.
In order to access the videos a user will need 
to have a 3G Internet connection or use Wifi 
since they will be hosted on the Internet.

Our Content Library
So far we have gathered around 85 interviews, 
mostly from certified handicraft producers 
(WFTO). We also met a few FLO-certified or-
ganizations, generating interviews about food 
products. Of course this is just the beginning 
and we plan on meeting many more produ-
cers in the months to come. 
Our current video collection allows us to cover 
over 60 different products distributed by an 
estimated 20 Western retailers. 
This means that our videos could be used by 
most of the major fair trade retailers but also 
supermarkets who distribute fair trade certified 
products. 

We can make
your products speak

Nag Radhashyam
color master, EMA, India.
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Implementation
Implementing the concept will be rather 
simple. The immediate support that comes 
to our mind is the product label. Brands will 
have to add the QR codes to their packaging. 
This could be done by redesigning the labels 
or more simply by pasting a sticker on the 
product with the QR code. Another possibility 
is to use eye-stoppers on their store shelves 
with the QR codes close to the appropriate 
products. Smaller fair trade shops could ima-
gine having a tablet available in the shop for 
customers who don’t have their own scanning 
device. 
We recommend that the stores provide free 
Wifi Internet access to make it simple for their 
customers to scan the QR codes (no more 
financial barriers).  We can provide visual 
material such as posters, flyers, postcards, 
eye-stoppers and so on to help promote the 
concept in the stores.  

Added value for fair trade
Connecting consumers with the producers 
with our concept presents many advantages. 
If the connection is established directly from 
the stores, it could be a great sales argu-
ment. Watching an artisan explain to you how 
purchasing a product could positively affects 
his/her life while holding this same product in 
your hand is very persuasive. You are given 
a chance to act right now, knowing who will 
benefit from it and how. 
If the connection is established after the pro-
duct has been purchased, it will comfort the 
customer in his/her purchasing decision by 
providing tangible information on the impacts 
for the producer. 
Customers might also be tempted to purchase 
more products, or at least come back to the 
shops to scan more QR codes and thus watch 
more stories.
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Partnership & Sponsorship opportunities

Our videos have been designed to be associated with a maximum number of fair trade products. Ideally they will be used in the fair trade shops and 
supermarkets in Europe and the United States to bring the artisans’ stories to the consumers. 
So far we have visited 17 fair trade producer organizations in the following countries:

The products these organizations produce are distributed by many fair trade retailers, some of them already know us and have already worked with us. 
Others can contact us here to receive our price list and terms and conditions for using the QR code videos in their stores. If your organization 
doesn’t work with any of the above listed producers, we can also consider visiting one of your partners and produce new QR code videos about them.

 Asia

•	 Pushpanjali	(India)
•	 Equitable	Marketing	Association	(India)
•	 Dhaka	Handicrafts	(Bangladesh)
•	 Thai	Tribal	Crafts	(Thailand)
•	 ThaiCraft	(Thailand)
•	 Mulburries	Organic	Silk	Farm	(Laos)
•	 Phontong	Handicrafts	(Laos)
•	 Alura	Amara	(Indonesia)
•	 Mitra	Bali	Fairtrade	(Indonesia)

 South America  

•	 Pueblos	del	Sur	(Chile)
•	 Cooperativas	Ngen	(Chile)
•	 ViñaSol	/	Soluna	Wineries	(Argentina)
•	 MCCH	(Ecuador)

 Africa

•	 Bombolulu	Workshops	(Kenya)
•	 Undugu	Fair	Trade	(Kenya)
•	 Beni	Ghreb	Hazoua	(Tunisia)
•	 South	Organic	/	Gebana	Fair	Trade	(Tunisia)

mailto:ftconnections%40gmail.com?subject=
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Sponsorship

We are also looking for sponsors. We believe 
our videos will be seen by a large number of 
customers, especially when they will hit the 
supermarkets’ shelves. We could give your 
logo some visibility in our videos.

Companies who wish to support us as part of 
their CSR programs could sponsor the shoo-
ting and production of some new videos. 
Their financial support would serve to go visit 

the producer organization of their choice (we 
can suggest a list of certified producers in the 
desired area). New videos would be added to 
the content library and new QR codes would 
be added to product labels, telling customers 
more producer stories.

We offer companies with CSR resources an 
opportunity to associate their brand name with 
a revolutionary fair trade project.
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The old adage says that a picture is worth a 
thousand words... we believe our movies are 
worth at least a thousand pictures! We don’t 
want to look for information anymore, we want 
information to come to us. Just like a friend’s 
status update would show up on your Face-
book newsfeed. Effortlessly. 
It is a fact that smartphones are replacing old 
« dumb » mobile phones at a rapid pace, so 
more and more people could get a QR code 
scanner for free. This opens a new and not yet 
well explored world to marketers by creating 

an offline-to-online experience. It is only a mat-
ter of time before QR codes hit mainstream. 
Knowing how to implement them in the right 
way for your fair trade business will keep your 
brand on the cutting edge of marketing and 
technology. By using QR code technology to 
create a connection between the producers 
and the consumers your business will not only 
answer the eternal question of the impacts of 
fair trade on the local communities, it will grab 
a competitive edge on its competitors who will 
stay out of the digital game.

Conclusion 

Connect with the artisans by finding the QR Codes on the products labels.

Scan them with your smartphone or tablet to discover their story.

Or go to fairtradeconnection.org to acces our complete

library of fair trade artisan’s videos.

Our first promotional material featuring
Alice, jewelery artisan for Bombolulu workshops, Kenya.



FAIR TRADE CONNECTION     8, rue du 700ème     6760 Virton     Belgium 

Telephone +32 (0)472 37 42 88     ftconnections@gmail.com     http://fairtradeconnection.org

mailto:ftconnections%40gmail.com?subject=
http://fairtradeconnection.org
http://www.flickr.com/photos/sarahvdc/
http://www.facebook.com/fairtradeconnection
http://www.youtube.com/user/fairtradeconnections
https://twitter.com/Ronny_FTC

